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INSIDEUnited States Swim School Association Core Purpose
To provide resources to assist our members in achieving 

their goals in the learn to swim business.

United States Swim School Association Core Values
Provide opportunities for learning and sharing for our 
members. Help maintain high ethical and professional 

standards in our industry. Provide business development 
education for our members.

 Well-trained employees are the key to your small 
business success. Studies have shown that the most 
successful, productive employees are those who have 
received extensive training. They’re the cream of the 
crop, often having the 
strongest stake in the 
company’s future. 

 In an ideal world, 
you would be able 
to hire people who 
already possess 
the exact skills your 
business needs. But 
in today’s competitive 
labor market, demand 
for skilled workers far 
exceeds supply. 

 That’s where 
training comes in. Not 
only does instruction 
arm your employees with needed professional 
or technical skills, but it also shows that you are 
invested in them and interested in bringing them 
with you into the company’s future. This helps keep 
workers motivated and involved. 

 To successfully launch an employee training program 
in your own company, follow these 10 helpful tips: 

1.	Stress	training	as	investment. The reason training is 
often considered optional at many companies is because 

it is thought of as an expense rather than an investment. 
While it’s true that training can be costly up front, it’s a 
long-term investment in the growth and development of 
your human resources. 

2.	Determine	your	
needs.	As you 
probably don’t have 
unlimited time or 
funds to execute an 
employee training 
program, you should 
decide early on what 
the focus of your 
training program 
should be. Determine 
what skills are most 
pertinent to address 
current or future 
company needs or 
ones that will provide 
the biggest payback. 

Ask yourself, “How will this training eventually prove 
beneficial to the company?” Repeat this process as your 
business needs change. 

3.	Promote	a	culture	of	learning.	In today’s fast-
paced economy, if a business isn’t learning, it’s going 
to fall behind. A business learns as its people learn. 
Communicate your expectations that all employees 
should take the necessary steps to hone their skills and 
stay on top of their professions or fields of work. Make 
sure you support those efforts by providing the resources 

Ten Employee Training Tips
By All Business.com

continued on page 3
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Hi	Everyone!
	 				
     As this will 
undoubtedly be my last 
article from the president’s 
desk, I would like to start 
by extending my sincere 
appreciation to all of the 
former board members 
who have served the 
association and, also 
to those of you who 
have allowed me the 
opportunity to serve.  It 
has been an amazing four 
years of service.
 
      I would like to thank 
The Australian Swim 
Association, directed 

by Ratu Ross Gage and his assistant Jay Johnston 
for organizing a fantastic International Conference in 
beautiful Treasure Island, Fiji.
 
 The speaker of choice was our friend, Bruce 
Sullivan, and if you’ve never heard him before, you have 
really been missing out on something terrific.  Bruce 
got each of us to think about the kind of person we 
would like to be, both in our personal as well as our 
professional lives.  (If you are interested in having Bruce 
Sullivan pay a visit to your school and work with your 
staff, please contact me so that a tour of the U.S. can 
be scheduled).
 

 Ratu (chief) Ross and Jay… thank you! Not only 
was the island beautiful, the weather perfect, the food 
excellent, the drinks cold and plentiful, but most of all, 
the friendships created were priceless. 
 
 Now to “toot” the horn for the United States 
Swim School Association a little -- I was proud to see 
twenty-two of our members support the International 
Conference and further our education so as to make our 
industry here in the states that much better.  Thank you 
to all those who ventured over to Fiji, I know it was a 
real hardship!?!?
 
 As of this coming October, I will be turning the reins 
over to two incredible people.  The first is incoming 
President, Tyler Brewer, a Board of Director who has 
been nothing short of fantastic and, the second is our 
Executive Director, Sue Mackie, who has made my life 
very easy while helping to make our association the best 
not only in the United States, but worldwide. 
 
 Again, thank you, one and all, for the unbelievable 
friendships I’ve made along the way -- I now have wonderful 
memories that I will cherish for the rest of my life…….

    Sincerely,

    Jim Hazen
   Saf-T-Swim, Inc. President and Owner

   President, US Swim Schools Association

From the President’s desk

Mark Your Calendar
October	5-7,	2009
WABC 2009
Vancouver, Canada

October	14-16,	2009
(Business	Development	
Courses	October	13,	2009)
National Conference 
San Diego, California

January	30-
February	4,	2010
Champions Club Retreat Cruise 
- Royal Caribbean Cruise in the 
Western Caribbean

February	26-27,	2010	
Spring Workshop
San Antonio, Texas

Thanks to newsletter committee members Margee 
Charron, Nick Dobbs, Jeff Purchin, and Albert Paliwoda.

US Swim School Association Headquarters
Mailing address:	P.O. Box 17208, 

Fountain Hills, AZ 85269

Physical address:	17362 E. Calaveras Ave., 

Fountain Hills, AZ 85268

Telephone: 480-837-5525

Fax:	480-836-8277

E-mail:	Office@usswimschools.org

Website:	www.usswimschools.org

Executive Director: Sue Mackie

Association Officers
President:	Jim Hazen, 631-580-7231

Vice President:	Tyler Brewer, 815-282-3488

Association Board:	Marla Blauman, 949-455-2535; Mary 

Reilly-Magee, 210-492-2606; Jeff Purchin, 805-481-6399; 

Ron Sciarro, 480-649-8687; Wayne Ziegler, 410-420-7665

Back Row: Tyler Brewer, Jim Hazen, Wayne Ziegler.
Front Row: Marla Blauman, Mary Reilly-Magee, Ron Sciarro, Jeff Purchin
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needed to accomplish this goal. 

4.	Get	management	on	board.	
Once you have developed a 
prioritized list of training topics 
that address key needs within 
your company, you need to 
convince management to rally 
behind the initiative. 

5.	Start	out	small.	Before rolling 
out your training program to 
the masses, rehearse with a 
small group of users and gather 
their feedback. This sort of 
informal benchmarking exposes 
weaknesses in your training 
plans and helps you fine-tune the 
training process. 

6.	Choose	quality	instructors	
and	materials. Who you select 
to conduct the training will make a major difference in 
the success of your efforts, whether it’s a professional 
educator or simply a knowledgeable staff member. 
Having the right training materials is also important — 
after the training is over, these materials become valuable 
resources for trainees. 

7.	Find	the	right	space.	Select a training location 
that’s conducive to learning. Choose an environment 
that’s quiet and roomy enough to spread out materials. 
Make sure the space is equipped with a computer 
and projector, so you can present a visually stimulating 
training session. 

8.	Clarify	connections. Some employees may feel 
that the training they’re receiving isn’t relevant to 
their job. It’s important to help them understand the 
connection early on, so they don’t view the training 
sessions as a waste of valuable time. Employees 
should see the training as an important addition 
to their professional portfolios. Award people with 

completion certificates at the end of the program. 

9.	Make	it	ongoing.	Don’t limit training solely to new 
employees. Organized, ongoing training programs will 
maintain all employees’ skill levels, and continually 
motivate them to grow and improve professionally. 

10.	Measure	results. Without measurable results, 
it’s almost impossible to view training as anything but 
an expense. Decide how you’re going to obtain an 
acceptable rate of return on your investment. Determine 
what kind of growth or other measure is a reasonable 
result of the training you provide. You’ll have an easier 
time budgeting funds for future training if you can 
demonstrate concrete results. 

Copyright © 1999 - 2007 AllBusiness.com, Inc. All rights 
reserved.	AllBusiness.com	provides	resources	to	help	small	and	
growing businesses start, manage, finance and expand their 
business.	The	site	contains	Forms	&	Agreements,	Business	Guides,	
Business Directories, thousands of Articles, Expert Advice, and 
Business	Blogs.	Material	copyrighted	by	AllBusiness.com.



A Warm Welcome to Our New & Returning Members...
Aquatic	Kids	Swim	School
 Kasey Brace – Kenmore, WA
California	Sports	Center
	 Jamie Buckingham/Dave Peterson – Sunnyvale, CA
Deportivo	Chapultepec
	 Rodolfo Lopez-Gonzalez – Morelia, Michoacan, Mexico
Infant	Aquatics	Denver
 Jolyn Anderson – Denver, CO
La	Madrona	Swim	&	Racquet	Club
 Larry Baeder – Santa Cruz, CA
Lazy	Woods	Swim	Club
 Michelle Takemoto – Felton, CA 95018
Pacific	Swim	School
 Alisa Marcarelli – Calabasas, CA
Sea	Tech	Swim
 Janet Matthews – Spring, TX
Sea	Turtle	Swim	School
 Candace Ferrero – San Jose, CA 

Small	Fish	Big	Fish	Swim	School
 Melissa Taylor – West Palm Beach, FL
SwimAmerica
 Rob Polley – Norwalk, CT. 
Swimming	Los	Angeles
 Matthew Harrigan – Los Angeles, CA
SwimWorld	Glen	Waverley	Pry	Ltd
 Anna Loypur – Glen Waverley, Victoria, Australia 
The	Ian	Crocker	Swim	School
 James Fike – Austin, TX
Water	Starz
 Natalie Abel – San Diego, CA

We are looking forward to having all of you as 
members of the Association. If you have any 

questions please feel free to call or e-mail the office 
at 480-837-5525 or office@usswimschools.org.

It’s not too late to plan an 
event at your school! For an 

information packet on running a 
Kids	Swimming	for	Kids	Event 

at your school...

contact:
Lana	Whitehead

lana@swimkidsusa.us
(480)820-9109

Kids Swimming for Kids 2009
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Terms to Teach Tots
By Nick Dobbs

British Swim Schools, Chicago, IL
 The goal of teaching is to communicate what 
action you want the student to perform in a manner 
that gets them to execute it.  Most swim schools 
have their own set of teaching terms that are used 
to help students relate to the skills being taught.  At 
At our swim school, we encourage our teachers 
to come up with fun new teaching terms to relate 
to the skills.  We also encourage our teachers to 
constantly mix it up to maintain some variety in every 
class session.  We have found that our teachers are 
brilliantly creative and have come up with some great 
teaching terms.  The following are some terms used 
by our teachers.

 Freestyle arms are ‘Scarecrow Arms’ around 
Halloween.  Children are taught to raise their elbow 
like a scarecrow and reach forward to scare the 
birds.  During the Christmas season, children make 
‘Christmas Trees’ with their elbows and then hand 
a present to their teacher.  Around St. Patrick’s Day, 
freestyle kicks are turned into ‘Little Leprechaun 
Kicks’.  Breaststroke arms are made by drawing a 
heart for Valentines Day or just because the student 
loves to swim.  Streamlines are referred to as ‘Cupid 
Arrows’ around Valentines Day as well.  Butterfly 
arms are made so kids can soar like an American 
eagle around Independence Day.  Strokes can be 
related to the holidays very easily and it keeps the 
kids excited and motivated.

 At our school butterfly kicks have many names.  
They are mermaids, dolphins or wiggle worms 
depending on what day it is.  Butterfly arms are 
sometimes birds and the letter T other times.  
Backstroke arms are done by painting rainbows or 
making windmills.  Ballet toes and bubble kicks are 

often heard when backstroke kicks are being taught 
by the staff.  

 This list goes on and on, as the possibilities are 
endless.  The most important thing we do is keep 
our teachers free to use their imagination.  Our swim 
school provides a long list of suggestions, primarily 
conceived by our teachers, for the staff to use when 
they need to.  Allowing the teacher the freedom to 
communicate to the student keeps them from getting 
trapped in routines.

 Some people have suggested that inconsistency 
with the terminology might confuse the pupil.  After 
discarding our required teaching terms and allowing 
for some variety, our staff noted that children seemed 
to be more focused as they had more interest in the 
subject.  Children can get stuck in routines as easily as 
the teachers but not if the class is kept fun and always 
different.  Using different terms allows the instructor to 
communicate with every child as not every child can 
relate to the same object.  For example, one child may 
be able to relate butterfly kicks better to a mermaid 
while the other child in class may have never noticed 
how a mermaid swims.  The second child might relate 
better to a dolphin’s kick.

 Consistency is still present in all of our teachings 
as every teacher attaches the actual name of the 
skill to the kid friendly term right from the beginning.  
Freestyle arms might be described as scarecrows but 
not without the word freestyle arms somewhere in the 
communication from teacher to student.  At the end 
of the day the kids get to enjoy learning their skills 
and the teachers have enjoyed teaching a fun lesson!



  In order to uphold the core purpose and core values 
of the Association, there is a lot of emphasis placed on 
the events the Association hosts each year.  We take the 
charge to offer exceptional learning opportunities very 
seriously and work hard to provide our members with 
outstanding education – the 2009 National Conference at 
the beautiful Doubletree San Diego Mission Valley hotel 
will be no different.  

  
 
 

 

  One of the 
most popular 
offerings is our 
Round Table 
Discussions 
which provide 
attendees the 
chance to sit with other owners and staff to discuss 
industry/business-related topics of interest.  The 
Round Table Discussions will be offered at days end on 
Wednesday, Thursday and Friday of our Oct. 14 – 16, 
2009 conference.

  Below are just a few of the topics and summaries 
from last year and a small sampling of the type of 
business-related dialogue that occurs at our events.  
Some of these topics may be brought back by request: 

Controlling	the	Aggressive	Parent
 • Different types of Aggressive Parents: High  
  Expectations (push their children); Coddlers (passive  
  aggressive); Policy Breakers; Pre-conceived (come 
  with baggage)
 • When confronted make it apparent that parents and 
  swim school are looking to achieve a common goal.
 • If the parents deal with experienced personnel, it 
  helps put them at ease.  If not all personnel are very 
  experienced give them the vocabulary necessary to 
  deal with those parents.
 • If a parent pulls the child out of the water ask the 

 parent why they brought their child, what is their goal? 
 This will help you determine how to handle the parent.

Front	Office	Organization
 • Set up Virtual office-lease space, multiple operators, 
  answer phones
 • Computer Programs: SSM; Jackrabbit Class;  
  Classmart- many not happy glitches; Links-happy 
  use parts you need, server not on line only problem 
  program doesn’t automatically back up
 • Policies: Signing waivers and Cancellations; Hard 
  to keep track of everyone who signed; Hold on to file 
  for calendar year; Required by law to destroy 
  anything that has credit card information; NCR copy 
  waiver/cancellation (copy for client, copy for file)
 • E-mail confirmation for registration and transfer
 • Registration process-priority for current clients then 
  others, perpetual enrollment
 • Cancellations: Offer MLV; Call prior to class to MLV; 
  Pay more to get makeup’s-set up specific MLV 
  classes; Don’t guarantee instructors with make-ups; 
  Most swim schools have a no refund Policy;   
  Cancellation fees
 • Registration Fees-per family, per child or annual 
  memberships
 • Multiple child discounts
 • Registration gift- cap, goggles, swim diapers, t-shirt

Pool	Parties
 • Organized games vs. Free Swim
 • Swim Tests for attendees who are not enrolled in 
  lessons
 • Parents in water with Non-swimmers 
 • Staffing-lifeguard per # of kids
 • Parent Feedback and evaluations
 • Marketing and business brought in with Parties
 • Food and Drink provided or Not

Customer	Service 
 • Registration: Includes t-shirt; Per child vs. per family; 
  Registration incentives; Fee to Change; Year vs. 
  Session 
 • Feedback for customers: Telemarketing; Call on 2nd 
  week for new students
 • Welcome letter: Things to know; What to expect; E-
  mail newsletter instead of packet; Internet 
  confirmations; Paper Free
 • Make-up lessons: Must call in scheduled absence; 
  Make Up Moolah, free swim time, family pass, 
  families like that schools offer make up lessons; 
  determined number of make ups per session/term/
  period
 • Unhappy customers: Who do they talk to? - What’s 
  the procedure? - What would you like us to do? - Say 
  yes if you can
 • Communication-through different staff
 • Customer Appreciation Week: 3 x per year; Free 
  cookies and emonade; popcorn; 
 • Olympics 1x year in afternoon
 • T-shirt contest
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Round Table Discussions – Big Hit at Events



Theme	Days/Classes	
 • Halloween - come 15 minutes before lesson and they 
  have a kids parade with costumes
 • Swim meet - for all lesson children.  All receive a 
  medal. There is an instructor in the water with kids. 
  Saturday event. Wristband coordinates by age w/ 
  color.  Compete in all 4 of the events.  2 year/ 3 
  years/ 4 years/ 5 years/ 6 plus years
 • Donuts for Dads
 • Muffins for Moms
 • Grandparents week: : “Grandparents keep families a 
  float” Picture with grandma or grandpa; Cookies 
  for each
 • Safety Day: $10 refundable fee/sign up for event; 5 
  minute safety talk; 10 minutes in water fully clothed 
  after 10 minute instructor walks child to shower 
  and they put kids clothes in plastic bag; Fire/Police 
  department come out; Bounce house
 • Hawaiian Days
 • Sucker Week
 • Super Heroes
 • Princess & Pirates
 • Birthday crowns for staffers
 • Fun Fridays; obstacle course, rings, hoops, climb 
  and jump, rolling log

Integrating	Safety 
 • How is safety incorporated: Safer 3; Coloring book; 
  Take time out of class and discuss safety sheet

 • Safety skills in class: No goggles; Depth-retraining 
  objects; Back floating returning to wall; Using island/
  platform; No turning back on students
 • Making Safety Fun: Costumes-“Sammy Starfish”; 

Individual	teachers	making	it	fun
 • Safety on Deck: Lifeguard-deck supervisor eyes on 
  pool; Sub- watch pool
 • Safety with Chemicals: How to handle accidents; 
  Who cleans up?; What the procedure is for clean up?

Finding	Daytime	or	Evening	Part	time	staff	
 • Career Fairs at local universities, colleges, community 
  colleges and high schools
 • Referrals from staff with or without giving staff a 
  referral bonus
 • Craig’s List
 • Hiring parents of swimmers
 • No one had much luck finding good candidates from 
  the newspaper ads

Referral	Systems:	Do	they	Work?
 • Halloween- cards with reg. fee discounted 
 • Day of Beauty; Spa Incentives w/buddy cards
 • Must be valuable -“Free Money”
 • Employee Referral sign bonus 90 days-Employee 
  gets $50 (or other determined amount)
 • Group-Mommy day out
 • Cross market with common business

Floating Fins Learn-to-Swim Snorkel

Custom DiapersEclipse Bladeback

Nitro Goggle

FINIS INCORPORATED, OFFICIAL SUPPLIER OF THE U.S. SWIM SCHOOL ASSOCIATION
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Candidates Profile
Presented below are the candidates to date 
that are running for the U.S. Swim School 
Association Board of Directors positions.  

If you are attending the Annual Conference 
in San Diego, California you will be given a 
ballot upon check-in.  Members who will not 
be attending the Annual Conference will have 
ballots e-mailed to them during the first week of 
October.  

Hear what our candidates have to say…

Mary	Reilly-Magee
Love	to	Swim	and	
Tumble	School
 					Every	day	I	take	joy	in	
knowing	we	are	saving	and	
improving	lives.	I	believe	what	we	
do	makes	a	profound	difference	
in	the	world.	Passion	is	my	
driving	force.	I	am	passionate	
about	drowning	prevention,	
about	lifelong	learning,	about	
relationships	and	people,	and	
about	my	U.S.	Swim	School	

Association.		I	have	spent	the	last	year	on	the	board	of	
directors	for	the	Association,	and	would	like	to	continue	my	
service	as	the	Vice	President/President	Elect.			
	 What	can	I	contribute	to	this	incredible	organization	
of	ours?	My	technical	background	in	swimming,	my	
passion	for	preserving	the	soul	of	our	association	
through	relationship	building,	my	hunger	for	learning	and	
researching,	and	my	dedication	to	returning	my	best	to	an	
organization	that	continues	to	make	me	better	and	better.
	 I	grew	up	in	Chicago	girl	and	have	lived	in	San	
Antonio, Texas for the last 24 years. I moved to Texas to 
earn	a	Bachelor’s,	and	later	a	Master’s	degree,	in	English	
Literature.		I	taught	10th	grade	English	for	5	years	and	
coached	high	school	boys	and	girls	swimming	and	water	
polo. I now use my English skills to explain endlessly to 
my	customers	why	their	“completely	potty	trained”	3	year	
old	still	has	to	wear	pool	pants	(we	do	not	traumatize	
“completely	potty	trained”	3	year	olds	by	using	the	“d”	
word).
	 My	swimming	background	includes	12	years	of	
competitive	swimming,	lifeguarding,	teaching	and	coaching	
at	Age	Group,	High	School	and	Master’s	swimming	levels.	
Swimming	on	a	master’s	team	myself	3	times	a	week	keeps	
me	in	touch	with	my	youth	(which	I	see	rapidly	retreating	
into	the	laugh	lines	on	my	face).	
 I love to read, run and relax with friends and family. 
Don	Magee,	a	super	human	being,	was	kind	enough	to	
marry me 13 years ago and has given me two terrific 
children,	Reilly	(12)	and	Donovan	(8).		Together,	our	family	
cares for Moxie the labradoodle (3). Reilly and I have been 
successful	in	preventing	the	addition	of	a	snake	to	our	
household,	a	SNAKE!	(Not	happening).

Dave	Tonnesen
Swimkids	Swim	School
						I	am	Dave	Tonnesen	and	feel	
so	blessed	to	have	turned	my	
PASSION	and	hobby	into	my	
profession!		I	am	running	for	the	
Board	of	Directors	because	I	love	
this	organization.		I	would	like	you	
to	vote	for	me	so	that	I	can	work	
with	our	incoming	President	Tyler	
Brewer	and	fellow	board	members	
to	ensure	that	the	USSSA	continues	
to	be	a	place	where	business	and	

personal relationships can flourish.  
 RELATIONSHIPS are the key to a fulfilled life and a 
successful	family	and/or	business.		The	relationships	I	have	
made	in	USSSA	are	unlike	any	other	association.		The	spirit	
of	sharing	and	mentoring	that	is	available	to	all	members	who	
wish	to	actively	take	part	in	this	amazing	organization	can	help	
you	save	hundreds	of	thousands	of	dollars	in	your	business	
as	well	as	years	of	frustration	for	you	and	your	business.	If	
you want to take that mentoring to the next level and increase 
your savings exponentially, then the Champions Club and the 
events	we	host	are	worth	every	single	penny!		One	of	my	goals	
as a board member will be to expand the membership of the 
Champions	Club	by	increasing	the	awareness	of	the	wealth	
of	information	that	is	learned	and	shared	at	the	Champions	
Club	events.		The	best	way	I	have	found	to	develop	life	long	
relationships	with	fellow	swim	school	owners	is	by	joining	the	
Champions	Club	and	attending	the	amazing	events.		In	the	
past	eight	years	I	have	learned	so	much	from	my	friends	and	
fellow	swim	school	owners	in	the	USSSA,	and	it	would	truly	be	
an	honor	to	serve	you	on	the	board	of	directors.
	 I	am	a	passionate,	fun,	high	energy	person	who	loves	his	
wife,	three	children,	family	and	coworkers.		Probably	much	like	
you,	I	am	a	life	long	water	person.		
	 I	was	one	of	those	serious	year	round	swimmers	and	
a	water	rat	from	age	7	until	my	sophomore	year	swimming	
at	Virginia	Tech.		At	that	point	my	life	changed,	when	I	was	
fortunate	enough	to	have	career	ending	rotator	cuff	injury.		I	
say	fortunate	because	this	injury	opened	the	door	to	teaching	
where	I	was	able	to	combine	my	life’s	passions:	swimming,	
children	and	teaching.		I	have	had	the	privilege	of	coaching	at	
many	levels:
	 -	26	years	as	a	lesson	teacher
	 -	13	years	as	a	swim	school	owner	that	we	have	grown	
	 from	backyard	to	6	locations.
	 -	12	years	as	a	head	coach	for	a	USA	Swimming	team	that	
 we grew from start up team of 40 swimmers to a 400+ 
	 team	
	 -	9	years	as	a	Head	Summer	League	Coach
	 -	6	years	as	the	Head	Coach	for	Special	Olympics
	 -	6	seasons	as	a	Head	Coach	of	High	School	Swimming
	 -	5	years	as	a	competitive	Tri-athlete
	 -	2	years	as	a	Master	Coach
	 I	truly	enjoy	all	levels	of	teaching	and	learning	and	my	
favorite	thing	is	connecting	and	developing	relationships	with	
those	around	me.	For	me	it	all	boils	down	to	the	quality	of	the	
relationships,	whether	it	is	with	a	swimmer	I	am	teaching,	a	
coach	I	am	training,	or	a	manager	I	am	mentoring.
	 It	would	be	an	honor	to	serve	you	on	the	Board	of	
Directors	and	I	hope	that	you	have	a	fantastic	conference.		I	
look	forward	to	meeting	you!



The professionals at 

RMS have more than 

30 years experience 

accessing insurance 

products that meet the 

needs of swimming 

lesson programs 

across the country. 

Our insurance 

professionals can 

guide you through our 

available insurance 

coverages and 

customize a program 

specifically for your 

organization.

Toll Free 800.777.4930
Fax 602.274.9138 

Proud sponsor of the United States Swim School Association

OFFERING…
General Liability
Excess Liability
Property
Director’s & Officer’s Liability
Pool Management
Pool Premises
Crime
Special Events
Worker’s Compensation
(Not available in all states)

Visit us online at www.theriskpeople.com 
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Around the Association
	 CONGRATULATIONS: Best wishes and 
congratulations are extended to Tiffany Yip, 
owner of Dolphin Swimming Corp. in Flushing, 
NY on the impending birth of her first child.  
Tiffany is due in October 2009. 

 Joseph Neikirk of THE	WEyMOUTH	CLUB 
in Weymouth, Massachusetts has held a swim 
training seminar at their club that received 
media attention at the start of the season. They 
charged the group a rental fee and certified 
two of their instructors. They have also joined 
the on-line registration wave with a local MA 
software company with a program called 
Aptu.Soft. The software handles children’s 
activities around their fitness center as well as 
its members; in addition to online registration 
they will be able to mass text customers about 
cancellations or adjustments.

 Matt Harr of the North Carolina, TRIANGLE	
SWIM	SCHOOL uses neighborhood pools as 
satellite locations to teach swimming in addition 
to his Apex location. Those neighborhood pools 
are given discounts to the families and friends 
that live there, a different location would have a 
different price based on lease or rental agreement. 
A great way to spread the word about your school 
and find swim instructors that would be good for 
the year round programs!

 Coral Springs, FL swim school owner Karen 
King (UNITED	STATES	SWIM	ACADEMy) 
has utilized the “Flash Cash” idea inspired by 
Aquaventures Swim Centre from Vancouver. 
Meaning that your customer receives $25 
off classes for a referral, and the customer 
registering receives $25 off also. She has 
stopped news print advertising and has put her 
efforts toward Google ad-words which establish 
her as a swim choice out of four others. She 
utilizes her contact forms on her schools website 
for marketing. She is also busy planning her 
wedding with future husband Charlie in the fall of 
2009. We wish her the best of luck! 

 Marty & Tara Girsh of MARTAR	SWIMMING 
of Ellicott City, MD donated one year of swim 
lessons to the Howard County Autism Society 
for their live auction at their Autism Gala in April.  
It was valued at $2000 and it was sold to the 

highest bidder for $2400. They also donated 
8 lessons valued at $320 and they were won 
for $350.  MarTar Swimming has developed a 
partnership with Maryland Special Olympics and 
had 8 past and preset Olympians compete in the 
State Olympics in June at Towson, MD where 
they all brought home various medals. 

 CONDOLENCES:The Association would like 
to extend their deepest condolences to Charlie 
Pierce and children, Hannah & Chase during this 
most difficult time following the death of their 
wife & mother, Stephanie Stahler-Pierce (1966-
2009).  Charlie & Stephanie are owners of Sea 
Otter Swim Lessons in Loomis, CA.  Stephanie’s 
obituary reminds us ~There’s only one happiness 
in life, to love and be loved~ George Sand 

	 U.S.	WELL	REPRESENTED	IN	FIJI 
- the Association was well represented at 
the International Swim School Association 
Conference held on Fiji’s beautiful Treasure 
Island.  Hosted by Swim Australia, this event, 
which is held every two years, was the third 
combined conference between the U.S. Swim 
School Association and Swim Australia.  
Attendees included: Sue Mackie, U.S. Swim 
School Association; John Kolbisen, La Petite 
Baleen; Lana Whitehead, Swimkids USA, Inc.; 
Sharron Crowley, Lynda Catherwood and Carla 
Zarifeh, Aquaventures Swim Centre; Linda 
DeSanders, Dolfin Swim School; Cindy & Dave 
Tonnesen, SwimKids Swim School; Jim Hazen, 
Saf-T-Swim/Board President; Bette Pipes, 
AZ Splashers; Tracy Laman, Houston Swim 
Club; Debbie Marrs-Sayers, DolFUN Swim 
Academy; Mary Reilly-Magee, Love to Swim 
School; Melina, Michael, Mannfred and Melora 
Slotnick, Swimmerman Swim School. The 
keynote speaker and presenter for the event was 
association favorite Bruce Sullivan.

 Sharing	your	Swim	School	News...If	you	
have exciting events or happening at our swim 
school	that	you	would	like	to	share	with	other	
Association	members,	this	is	the	place	to	do	
it!		Items	may	include,	but	are	not	limited	to:		
awards,	special	events,	recognitions	and	items	
you are proud of. Send your news flashes and 
photos to office@USSwimSchools.org.



We will be cruising on one of Royal Caribbean’s 
top of the line ships in the Western Caribbean.

US Swim School Association 
  Champions Club will set sail in 2010….
US Swim School Association 
  Champions Club will set sail in 2010….

DATES: January 30, 2010 – February 4, 2010

RATES: Rates listed below include the following: Champions 
Club Event Registration Fee/Education Program, Cruise 
Fares, Government Taxes and Fees, Prepaid Gratuities, 
Cabin Accommodations, most entertainment and meals 
(main dining, buffet dining, room service- does not include 
alcoholic beverages)

INSIDE CABIN: $1060.00  (Guest price is $710.00)
OUTSIDE CABIN: $1150.00 (Guest price is $790.00)
BALCONY CABIN: $1265.00 (Guest price is $900.00)

**Prices are per person, based on double occupancy, for cruise 
only on specific stateroom categories. 

IMPORTANT - Cabins are on a first come/first serve and 
space available basis.  Please be sure to book early for the 
best selection.

For Singles or if you need additional cabins for family – Please 
contact Suncoast Meetings for information about accommodations 
and rates at usssa@suncoastmeetings.com.

RESERVATIONS: It is MANDATORY that these reservations 
be done through the US Swim School Association.  In order 
to get the rates and meeting space that we have we need all 
of our participants to book through our US Swim School 
Association block.  This is going to be managed by Suncoast 
Meetings & Events. 

EDUCATION: Our Educational program will be offered 
during the days at sea as well as valuable roundtables and 
networking with your peers throughout the cruise.

CRUISE SCHEDULE:
Day 1 Depart from Miami, FL (PM)
Day 2 Cruising – Day at Sea and Meetings
Day 3 Labadee, Haiti
Day 4 Ochos Rios, Jamaica
Day 5 Cruising – Day at Sea and Meetings
Day 6 Return to Miami, FL (AM)

DEPOSITS/DEADLINES:
Deposit #1 – 50% due at Registration 

(amount will depend on cabin type)
Deposit #2 – Balance is due on October 20th

First class accommodations featuring Royal 
Caribbean’s Gold Anchor Service™

Special features including a rock-climbing wall, 
a basketball court, an ice-skating rink and an 

in-line skating rink. 

Premiere Entertainment including a five story 
theatre, a casino, miniature golf course and a 

spectacular three story dining room.

Top of the Line - This amazing ship has it all... 
including lots of cabins with balconies and all 

the luxurious amenities that you could ask for. 

Mark your calendars and get ready for some Relaxation, 
Education & Fun on the water in 2010.



P.O. Box 17208
Fountain Hills, AZ 85269

Dear Fellow Swim Teacher,

If you love teaching, and have often wished you could make 
every lesson more pleasurable and achieve fantastic results…
you’re going to want to read every word of this new report!

Developed by industry expert Barb Nolan, it is based on her 
30 years of experience and untold hours of research and 
conference participation. 

Download this free Special Report now from:

www.TheSmartSwimTeacher.com

ATTENTION Swim Teachers!
AdvertIsement


